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WHAT'S MATURE WORKERS HIT
THE GROUND RUNNING

by J udy D ahl likely to remain in the workforce beyond the
GMCC Feature We actively s’eek Qe EIALTRE w’(’)rkers and let traditional retirement age. They tend to be in
Alternatives to them know they’re welcome here,” says Tony good health and “will continue to challenge,

Wilbert, public relations manager at Home Depot.
Two years ago the organization entered a national
hiring partnership with AARP designed to attract
qualified, knowledgeable, skilled people to work in
Home Depot stores and store support centers.

“Mature workers have good judgment,
experience, skills, and leadership. Our younger
workers tend to look up to them,” Wilbert

continues. “History shows mature workers are
In Person: customer-service oriented, reliable and loyal —
Daniel Guerra, Jr. . o . ol
President/CEO just the qualities we look for in our associates.
Argus Ventures, LLC Wilbert says the partnership has been very
successful. “We're a large employer; we have
355,000 people and it can be challenging to find
the right ones.”

Home Depot is not alone in seeking to attract
mature employees. As our population ages and
projected labor shortages become a reality, mature
workers will become an ever more important part
of the employment pool.

innovate and reinvigorate their ‘second middle
age.” Others will work longer
from economic necessity.

the courtroom

“In our own organization, we have a lot of
mature workers,” says Barbara McGraw, senior
vice president and regional sales manager at Lee
Hecht Harrison. “They bring what we want:
expertise, knowledge, experience, the ability
to interact with people, and energy.”

[t’s important for employers to retain these
workers, who hold their organizations’ knowledge
base, or intellectual capital, notes Sharon Harkins,
Lee Hecht Harrison’s senior vice president and
general manager. “Employers may need to look at
more flexible schedules and benefits plans, things
that appeal to mature workers,” she says.

And to make their Continued on page 02

Got the Beat:
Chris Hornung
Pacific Cycle Inc.

According to a recent presentation by
talent solutions firm Lee Hecht Harrison,
fewer young workers are entering the U.S.
labor market. The number of mid-career
workers (ages 35-44) will drop
significantly between the years 2000
and 2010. Also, the over-55

LGM Update: workforce is growing rapidly.
Team Projects- a By 2010, nearly ten thousand
Compliment to Program, Americans will turn 65
by Carol Hay, American Girl every day.
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COVERSTORYCONTINUED - MATURE WORKERS

environments hospitable, employers
should make an effort to integrate mature
workers with the rest of their workforce.
“Use teams that draw on a combination

of both skills and age groups; don’t isolate
older workers,” recommends Susan Haine,
COO of QTI Human Resources Inc. “Give
them interesting projects and leadership
opportunities, and don’t assume they’re
not interested in learning new things.”

A talent war

McGraw says unemployment has
decreased dramatically in most

communities, and that competition for
skilled workers is heating up in what some
call a “talent war.” In this type of
environment, “Companies need to look
at people they might otherwise have
bypassed because of stereotypes. They
can’t just target the 30-ish worker.”

The stereotype is out there. “We still see
resistance,” says Haine. “Sometimes older
people who are turned down for jobs know
it’s discrimination. It does exist and it’s
very subtle. Employers really need to
rethink that.”

“If there’s a training investment
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involved, and there almost always is,
there’s a concern about whether the
employee will work long enough for

the employer to get a return on its
investment,” Haine says. “That’s a
misplaced concern. Statistics show that
people of all ages change jobs around
seven times in their careers. There’s just
as much risk of younger workers leaving
ajob.”

Some employers fear mature employees
will be less flexible and willing to learn,
have less energy, be unwilling or unable
to interact with younger workers and will
cost more in health insurance and
retirement benefits. “These can be valid
concerns, of course; it just takes some
work for an organization to understand
how the benefits of experience,
knowledge, and having an engaged worker
outweigh the costs,” says Molly Schissler,
director of human resources and HR
training at MRA — The Management
Association, Inc.

A few older workers may fit the
stereotypes. But, says Harkins, “Your
screening process and the way candidates
portray themselves in interviews will weed
out those individuals.”

The QTI building on East Washington Avenue
in Madison

And although all workers will likely
need some training, mature, experienced
workers generally require less direction.
“In a talent war, employers are looking at
who they might hire to step in and hit the
ground running,” says McGraw. “They
don’t want the long ramp-up time you
have with very young workers.”

The bottom line, says Schissler:
“Companies that truly understand the
needs of their organization will seek
qualified, talented individuals regardless of
age or other such factors. To overlook an
ever-growing sector of employees is to
overlook the very talent they may need to
be successful.” &
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PRESIDENT'SLETTER

Dear Valued GMCC
Member:

Though I currently
find myself amid the
daily bustle and
excitement of the business world, as Fall
approaches, I can’t help but reflect back on
my years in the “education business” — as a
student, a teacher, a principal. This is the
time of year when many of us almost
automatically shift gears and focus on
“getting down to business” ... and/or
“getting back to school.”

Here at the Greater Madison Chamber
of Commerce, we believe that learning
takes many forms — and that it really never
stops, whatever your age. We thrive on
listening and talking with you, and have
learned many good lessons in the past
few months.

We like to think that we learn as much,
if not more, from our members as they do
from us, through the many forums and
educational opportunities we offer. Those
include informal opportunities to learn
(and to teach) through working and playing
together, as well as through a variety of
programs: Chamber Café, CEO Forum,
Issues Roundtable, 12@12, GMCC 101.

Lively minds breed success, so we have
even more programs in the works that will
be unveiled later in the season. If you
haven’t been taking advantage of the
many opportunities that are part of your
membership, we suggest that you seize that
“back to school” energy and join in the

action — the connections you’ll make on
all levels will be great.

Turn the (extra) pages of this month’s
Business Beat and you'll find a special
section that shines a spotlight on a group
of individuals without whom our Chamber
would be a very different organization: the
GMCC Ambassadors. These are the people
who volunteer to lend their time, energy
and savvy to everything from ribbon
cuttings, ground breakings, open houses
and other events that support the success of
your business. We are indebted to them and
their tireless volunteer efforts on behalf of
the Chamber and our membership. Watch
for their smiling faces at our upcoming 54th
Annual Dinner ... they’ll be there, mixing,
mingling and lending their spark.

What else will you find in our added
pages! More Economic Development news,
preliminary results from our Small Business
Advisory Council poll, a bi-annual report
on the activities of the Business and
Education Partnership, an overview of
three health plans current under review
in the legislature, and much more.

Ours is a multi-faceted Chamber, which
makes it all the more interesting to be part
of. We hope that you feel the same.

P.S. We look forward to seeing you October
3rd at Monona Terrace for the GMCC'’s 54th
Annual Dinner, which is certain to be truly
exciting night for one and all.

Sincerely,
/[:H--' ..":E'Er-‘méu
/.
L gy

Jennifer Alexander,

GMCC president

WE ARE INDEBTED TO OUR AMBASSADORS FOR

THEIR TIRELESS EFFORTS ON BEHALF OF THE CHAMBER AND OUR MEMBERSHIP,
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BEHIND
amccUPDATE

GMCC 101 at Madison

Museum of Contemporary Arts
On Tuesday, August 8, new and existing
GMCC members gathered at Fresco
Restaurant and Lounge to learn about the
benefits of GMCC membership. Members
gained valuable insight into public policy,
economic development and other
membership benefits while enjoying
delicious breakfast treats — all with the
backdrop of the stunning rooftop sculpture

garden on top of MMoCA.

GMCC/GMCVB Annual
Business Social

The GMCC/GMCVB Annual Business
Social at the Cherokee Country Club was
a huge success! Members from both the
Greater Madison Chamber of Commerce
and Greater Madison Convention and
Visitors Bureau enjoyed an evening filled
with networking, food, fun and prizes.

Hiring Practices Pro Hosts
Lively 12@12

On the first Wednesday of August, twelve
GMCC small business members came

DOORCONTINUED

together to discuss hiring practices. Stacey
Neu, Director of Talent Management,
Human Resources for Spectrum Brands
(formerly Rayovac) led an engaging and
informative discussion on dos and don’ts
for hiring the right candidates.

A brief overview
of 12@12 program

The GMCC'’s 12@12 sessions are
gatherings of twelve participants and one
facilitator, who meet over a box lunch the
first Wednesday of each month to discuss

topics of special interest to small businesses.

The program is open to member businesses
with fifteen or fewer employees, with
sessions limited to twelve participants.

How can you be one of the lucky
participants? Invitations are e-mailed out
two to three weeks prior to the meeting
and a semi-random drawing is done from
responses that are sent within forty-eight
hours. Don’t give up because your name
hasn’t yet been picked for this popular
program. We do take into consideration
those who have been unsuccessful in
getting into past sessions.

If you are a topic expert who would like
to lead a 12@12 session, or a small business
owner with a topic you'd like to have
featured, please contact Connie Shomberg

For Lease-Office/Warehouse Space: 4001, 4005, 4009 Felland Road Madison, WI 53718
4001 Felland Rd: 36,000 sq. ft. 4005 Felland Rd: 49,000 sq. ft. 4009 Felland Rd: 57,900 sq. ft.
Bay Sizes Available: 2400,2700,3000 sq. ft. and up.

For Lease-Office/Warehouse Space: 201, 202, 204 Moravian Valley Rd Waunakee, WI 53597
20 minutes to Downtown Madison, 20 minutes to Dane County Regional Airport,
60 minutes to Milwaukee, 2 minutes to Interstate 90-94, 1 minute to Highway 19.

NELSON ROAD BUSINESS CENTER

STJOHN

PROPERTIES

FORMERLY MIE PROPERTIES

CONTACT: GREGORY FAX

1020 JAMES DR., SUITE G, HARTLAND WI 53029
608.223.0100 - greg.fax@stjohnpropertiesinc.com

at cshomberg@greatermadisonchamber.com

or 443-1953.

Upcoming 12@12 sessions:

Date: September 6, 2006

Topic: Health Care: The Ins and Outs of
HRA'’s and HSA'’s

Facilitator: Nitza Pfaff, Donovan
Financial Services/Mass Mutual

Date: October 4, 2006

Topic: Public Relations for the
Small Business

Facilitator: Merri Oxley, The
Communication Team

More Upcoming:
Issues Roundtable

The next Issues Roundtable will be held
Tuesday, September 19 from 4:30-6:30 p.m.
at Upper lowa University, 4601 Hammersley
Road, Madison. This program allows you to
sign up for three short, small group discussions
facilitated by an industry expert. Each session
is a half-hour long with fifteen-minute breaks
for networking. The cost is $20 ($40 non-
members) Registration forms can be printed
out from the “Events Calendar” on
www.greatermadisonchamber.com. For more
information, contact Amy Torgeson, program
and events coordinator, at 443-1954 or
atorgeson@greatermadisonchamber.com

Business Card Exchange

Please join us for our Autumn Business
Card Exchange at Rocky Rococo’s East on
Thursday, October 19 from 4:30-6:30 p.m.
Enjoy food, cash bar and, of course, prizes!
This is always a fantastic networking
opportunity for all GMCC members, so
come and take advantage of this member
benefit. No RSVP required, but remember
to bring plenty of business cards. Questions?
Contact Amy Torgeson, program and event
coordinator, at 443-1954 or
atorgeson@greatermadisonchamber.com.

Annual Dinner Raffle Tickets
on Sale Now

Win a fabulous prize package, some
of which include hotel stays, health club
memberships or ice cream for a year.
To view a full list of prizes, please visit
www.greatermadisonchamber.com and click
on the link under “featured event.” Tickets
are $20 each, or six for $100. Winners need
not be present. Please contact the GMCC
at (608) 256-8348 for additional details. &

Thank you s

Special thanks to Wipfli LLP, 7l ﬁ
annual underwriters for the Mirmrd W Lirn

12@12 program, and to Two a—
Men and A Truck, quarterly %4/ TTFLA
12@12 sponsor. ’ =
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New addresses and new
construction

Flat Top Grill opened at Hilldale Mall,
534 N. Midvale Blvd. in July. It’s the first

Wisconsin location for the stir-fry chain.

La Quinta Inn & Suites opened their new
east-side hotel, located at 5217 East Terrace
Dr., on June 22, 2006. The hotel features 120
guest suites as well as several meeting rooms.
-

1

Wisconsin Commumt} Bank new branch gvoundbreakmg

Wisconsin Community Bank has broken
ground for a new branch at 8240 Mineral
Point Road. Tri-North Builders will build

the facility designed by BrandPartners.

Innovations and new business
Independent Living, Inc., launched Kibble
on Wheels (in conjunction with the Dane
County Humane Society and Mounds Pet
Food Warehouse) to provide free pet food
to homebound Meals on Wheels customers.

One of the nation’s first swim and fitness
clubs for canines has opened in Madison’s
new Westside Family Pet Center. 4 Paws
Swim and Fitness, designed for dogs to get
and stay fit, offers state-of-the-art non-
weight bearing cardiovascular swimming
and an underwater treadmill, as well as dry
land activities.

State Street Fuddruckers

KSW Construction Corporation was
chosen by KD Restaurant Developers, head
of the Fuddruckers chain, to build several

restaurants in Wisconsin, Minnesota and
Missouri. KSW was chosen after its
completion of the State Street Fuddruckers.

CustomCall Data Systems was selected by
VoicePipe Communications Inc., to provide
its Webtop business process management
system and StreamLine billing system to
the Internet telecommunications company.

Awards and recognition

Suttle-Sraus’ East Building by the Renschler Company

The Renschler Company was named to

VP Buildings’ 2006 Hall of Fame for its

Suttle-Straus’ East Building. The building,
finished in January 2006, won a
“Warehouse-Best of Category” award.

Design-build firm Design Structures,
LLC., won multiple industry awards,
including a 2006 Hall of Fame Award for
the Homeshield building in Oregon, at the

2006 Varco-Purden National Builders
Meeting in Las Vegas.

The National Institutes of Health awarded
QBI Life Sciences a grant to develop a
procedure to provide absorption profiles
for early-stage drug candidates.

Nanotechnology company Platypus
Technologies, LLC, presented at the
National Institutes of Health Life Sciences
Showcase in June. The company displayed
new product lines using nanostructured
surfaces and liquid crystals.

JX PacLease, a truck rental and leasing
company, received the “Standard of
Excellence” and

“Midwest Region Continued on page 07

Moving? Building? Expanding?

Ll
'-‘FF-

BUSINESS

Let us walk you through your next business interiors project.
From budgeting and space planning to purchasing and
Installation, we'll take care of all of the details.

office furniture « seating
systems ¢ case goods « tables ¢ filing ¢ storage
demountable wall systems

Kimball'Office
BILERDAHL

INTERIORS
7182 US HWY 14 | Middleton | 831.1010 | www.lerdahl.net
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Professionals Summit

September 29 & 30
Sponsored by Next Generation Consulting and MAGNET,
the Madison Area Growth Network.
NEW FOR 2006: Two tracks - one for NEW Young
Professional’s Organizations and a second for EXPERIENCED
YPOs. Both tracks will be facilitated by dedicated, experienced

YPO leaders including Shelley Jurewicz of Young Professionals

of Milwaukee, winner of last year's Qutstanding
YPO Leader award.
Break-out sessions include:
* Diversity in YPOs ¢ Arts & Culture » Building Cool Communities ¢
* Branding Your Young Professional’s Organization ¢ Building Cool Communities ¢
+ Building an Engaged Membership + Making the Business Case *

ALSO!

¢ Valuable networking & socializing time with YP leaders & experts from around the world

* MAGNET's special Saturday evening party featuring a keynote address by Rebecca Ryan
and special guest Madison Mayor Dave Cieslewicz
Registration only $179. Space is limited.
WWW.ypcommons.org Contact: Callie Gray — CG@nextgenerationconsulting.com

MEMBERMATTERS
CONTINUED

MEMBERSPOTLIGHTS

logether

Alliant Energy is proud to call Madison home. We know
that our success is directly tied to the continued growth
and vitality of communities all across south-central
Wisconsin. Working together, we can ensure that the Greater Madison area continues
to thrive for generations to come.

To learn more about Alliant Energy, visit www.alliantenergy.com.

© 2006 Alliant Energy 111711 4/06 MJ ) ALI-IANT
: ENERGY.
1-Boo-ALLIANT  www.alliontenergy.com We're on for you:

A
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Xocai Healthy Chocolates

Is “healthy chococlate” an oxymoron? Of
course not. Xogai chocolate is not only low
in fat and sugar, but also extremely high in
antioxidants. And Xocai uses unprocessed
cocoa powder, which contains 75 percent
more antioxidants than most commercial
dark chocolates. Add to the mix the acai
berry, which is also chock full of
antioxidants, and Xogai becomes even
healthier. For information call Salli at
(877) 228-0862 or visit
www.xocaiglobal.com and enter the
passkey: healthwise.

7 \ |
ocai
/ G
!;%T 1o

KSW Construction

KSW Construction Corporation provides
southern Wisconsin with a progressive
alternative for their general construction
needs. Dean Slaby and Thomas Weigand
created a construction company focused on
quality, service, timeliness and cost. With a
broad understanding of commercial
development and general business principles,
KSW Construction strives to create strong
relationships built on the core values of
integrity, trust and honesty with clients,
designers and vendors.

Services provided include: design/build
general contracting for commercial,
industrial and retail/service projects. Building
construction services range from full
planning and design for new construction to
smaller tenant improvements and remodel
projects. Commercial services include
manufacturing buildings, retail centers and
office projects. Throughout the design and
construction process, clients experience a
single point of contact providing greater
project control and contractor
accountability. KSW Construction is
recognized as an industry leader in light
industrial, restaurant construction and
tenant improvement projects. For more
information, visit www.kswconstruction.com

or call 608.271.8360. ¢
SEPTEMBER 2006




CLASSROOM
MEETS COMMERCE

Our free enterprise system is about
profit and freedom. It fosters innovation
and allows for the pursuit of personal
interests. Yet as competition increases
and markets change, we must find new
ways to support its growth.

Businesses must identify future
workforce needs, educators must
prepare people with applicable skills,
and workers need to engage with an eye
toward the future.

“Preparing today’s youth for
tomorrow’s careers sets the stage for our
area’s economic growth,” said Workforce
Development Board of South Central
Wisconsin Executive Director Pat
Schramm. “Exposing them to real-world
situations is critical.”

Community leaders agree.

The non-profit Business and
Education Partnership was formed in the
1970s as a forum for business, education
and government leaders to create
programs that help students in the
Madison Metropolitan School District,
Edgewood High School and Edgewood
Campus School understand the inner
workings of the free enterprise system.

Last year alone, over two thousand

' MEMBER
NEWS&EVENTS
CONTINUED

Franchise of the Year” awards at their parent
company’s awards ceremony in Tampa.

Philanthropy

The Courtier Foundation awarded Elder
Care of Wisconsin a $10,000 grant to help
upgrade dental equipment at their on-site
clinic for elderly low-income patients.

STAR Credit Union, a joint venture by the
Great Wisconsin Credit Union and Summit
Credit Union, received a $15,000 grant from
the National Credit Union Foundation to
expand their program, which helps at-risk
children save money for the future.

Events Mergers and acquisitions
Select Personnel Services acquired Remedy
Intelligent Staffing on June 30. California-
based Select purchased the outstanding
Remedy shares for $169 million total, and
the new combined staffing company will be
privately owned and serve more than
20,000 customers in 36 states.

SEPTEMBER 2006

students were exposed to the “real world”
of business through the direct
involvement of over five hundred
working professionals.

“Each of our programs is designed
to be interactive,” said Business and
Education Partnership Board of
Directors Chairman Don Madelung,
who is president of Herzing College.
“The creative sparks that fly when
classroom meets commerce help
everyone better understand how to
succeed in the future.”

For example, the Starting Your Own
Business Class program brings together
teachers and working professionals to
guide students through the process of
converting an entrepreneurial idea into
a comprehensive business plan.

Kym Husom, who teaches Starting
Your Own Business at Edgewood
High School, says her students enter
the program with a vague
understanding of business concepts, but
are able to put the pieces together with
the insights they receive from local
business leaders.

“The students are better prepared for
the realities they’ll face,” said Husom.
“It gives them confidence to make sound
decisions about their careers.”

Since career success means staying
in school, the Business and Education
Partnership created School Makes A

THERE ARE MOMENTS WHEN
YOU REALIZE THE VALUE OF

A STRONG PARTNER.

Difference to expose eighth graders to
diverse career options.

Over the course of two months, over
300 working professionals visit middle
schools throughout Madison to share
stories about their career paths.

“Students really do learn a lot about
their own possibilities during those brief
presentations,” said Madison
Metropolitan School District
Superintendent Art Rainwater, who also
serves as vice chair for the Business and
Education Partnership.

Hearing different people share their
different successes can be encouraging.
One student observed: “It’s reassuring
to know that it is okay not to know
what you want to be when you’re in
eighth grade.”

Ongoing business involvement is
vital. “We couldn’t sustain our programs
without the active participation of the
business community,” said Tom Johnson,
vice president of finance at RSM
McGladrey and treasurer for the
Business and Education Partnership.
“Business memberships fund our focused
programs and volunteers help us expand
our connections with students.”

Businesses interested in joining the
Business and Education Partnership or
individuals interested in learning about
volunteer opportunities should call (608)
257-2828 or email alehman@charter.net.

IT’S HELPFUL TO HAVE SOMEONE to partner with. For more than a century, the
Private Client Group at U.S. Bank has put our specialists to work for successful
individuals and families. Our team of sophisticated financial advisors offers everything
you need to successfully manage your finances,

from private banking and financial planning to
personal trust and investment management.

Let us be your next strong partner.

TiMm HORKAN
DouG RAHN

Private Client Group

(Ebank

Five Star Service Guaranteed Qb

(608) 252-4127
(608) 252-4001

Deposit products offered by U.S. Bank National Association. Member FDIC / © 2006 U.S. Bancorp
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ALTERNATIVES TO THE COURTROOM

by Judy Dahl

Lawsuits are time-consuming, expensive
and sometimes traumatic. That is why
businesspeople are increasingly turning to
mediation or arbitration, says Michelle A.
Behnke, a solo practitioner and former
president of the State Bar of Wisconsin.

“One thing my clients tell me is that
they’re looking for low-cost solutions with
predictability regarding cost and outcome.”

Mediation

Mediation can be more predictable than
litigation. This voluntary process, in which
a third party helps facilitate an agreement
between opposing sides, is faster and less
costly. And the parties have more control
of the outcome, since they reach agreement
themselves rather than having a judge
impose a decision.

Disputing parties can go to mediation
at any time. “You can agree to try it before
going to arbitration or litigation,” notes
Kent Carnell, shareholder and president

of law firm Lawton & Cates. “Or the
parties can be in the middle of arbitration
or litigation and say, ‘let’s mediate and see
if we can solve it.” He says that with
many court cases, judges require mediation
before a case comes to trial.

Many businesspeople appreciate the
confidential nature of mediation, says
attorney Earl Munson of Boardman, Suhr,
Curry & Field. He also notes that each
party must have a decision-maker present.
“Otherwise they’re spinning their wheels,”
he says. “Lawyers should be prepared to
put the settlement in final and binding
form right there, or the parties may
potentially change their minds.”

Even if mediation fails, the parties learn
about each other’s cases and how a third
party views the dispute. “The mediator
pushes both sides, telling them what
their strong and weak points are and
moving them toward where, in a court,
that’s likely to be the decision anyway,”
says Carnell.

Arbitration

In arbitration, an arbitrator or a panel
of arbitrators hears a dispute and makes
a legally binding decision, except in rare
cases of non-binding arbitration. It’s usually
quicker than litigation, but not always less
expensive. “Arbitration is just like a trial
in court, with arbitrators instead of a judge
and jury,” says Carnell. “And once they
make a decision, it’s final. An appeal is
rarely possible.”

He says more businesses are putting
arbitration clauses in contracts, requiring

Kent Carnell, shareholder and president of law firm

Lawton & Cates, consults with a client.
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Community.
Compliments of Kraft Foods.

By helping prepare
the next generation
for success through
= the Second Harvest
Food Bank, Community Action
Coalition, Atwood Community Genter,
the Girl Neighborhood Power and
many other programs, Kraft Foods
and its employees are investing in
our community, one child at a time.

r
Ber)  CwarD)

© 2006 Kraft Foods

Office Systems, Custom Casework
Seating & Storage

Experienced Designers
Quality Installation

Financing Available

studio

6333 University Ave. Middleton
238.6868 www.workspacestudio.com
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that any disputes go to arbitration rather
than litigation. “They think it’s faster, more
business-friendly and cheaper.”

Arbitration is more flexible than
litigation: The parties can hold hearings
in places other than a courtroom and can
select meeting times rather than having a
judge impose them. Arbitration participants
can issue subpoenas and conduct discovery,
just as in litigation. And the arbitration
process is confidential; the hearings are
private and there’s no publicity.

Also, says Munson, businesspeople and
their lawyers can select their arbitrators.
Large arbitration firms such as the
American Arbitration Association offer
experts in areas from construction to
intellectual property.

However, businesses must be careful when
using arbitration, warns Carnell. “If they’re
dealing with an individual or a smaller
business that doesn’t have equal bargaining
power, an arbitration clause might not be
enforceable. If you make the clause too
onerous a court won’t enforce it, which
pushes the parties into a courtroom setting.”

Behnke expects the trend of using
mediation, and to a lesser degree
arbitration, to continue. It won’t entirely
replace the courtroom, though, which not
only resolves individual disputes but also
provides guidance, a legal roadmap of
sorts, to other businesses dealing with
similar problems.

But to Carnell, the best decision is what
is best for the client. “A good lawyer needs
to look at whether a client is best served by
going through the courts — and whether it
make sense to use up our judicial resources on
a case — or to resolve the dispute before that,”

he adds. &

%{)ok forward to

seeing you at our
54th Annual Dinner,

October 3, 2006.

TD

See www.greatermadisonchamber.com
for Annual Dinner details,
including raffle prize listings

pist.... you don't have to be present to win

FETATEE SEEIHES

Basketree bas blossomed!
New look, New location.
Join us for food, music and fun

Where: Basketree Gifls
Novation Campus, South of Beltline off
Rimrock Road

When: Tuesday, Sept. 12, 11am—2pm

ENUANCING Your PRESENTS

Customized, Creative, Conporate Gifs

199 E. Badger Rd., Ste. 100 Madison, WI 53713
608.276.8116 * 800.333.BSKT (f) 608.277.1792
www.basketreegifis.com

MADISON AREA
CREDIT UNIONS

United Way
of Dane County

1464-P1220NA4(1203)

Talk about a
return-on-investment.

CUNA Mutual Group and its credit union customers under-

stand that investing in the community yields positive
returns. That's why we sponsor and volunteer at Youth
Resource Centers, a local network of after-school tutoring
programs. For CUNA Mutual and credit unions, lending a

hand to middle school kids provides the greatest returns.

$® CUNA MUTUAL GROUP

Call 246-HELP to Volunteer.

©CUNA Mutual Group

SEPTEMBER 2006 PAGE 09



' FRONT&CENTER

GREATER MADISON
CHAMBER OF COMMERCE

5 )

DANIEL
GUERRA, JR.,

President/CEO,
Argus Ventures, LLC

Hometown: Madison, W1
Education: MATC 2001-2003

Family: Parents Daniel Sr. and Joanne;
one brother, Nicholas.

How does your background help you
lead your organization?

In the website development business you
get a tremendous opportunity to see the
different ways businesses are run and the
processes people use to get their products
and services to clients. Often we’re working
with clients to help them implement

systems and processes that incorporate both
their websites and internal operations.

[ also sit on several boards; my exposure

to those organizations and my participation
in civic service also help me lead.

What is your vision for Argus Ventures?
[ want to open an office in Milwaukee in
2007 and in the Green Bay area in 2008.
[ want to make sure we are creating a
strong brand, so people will say “I need
a good website that will grab people and
produce positive results for my business.

Who do I call? Argus.”

What are the biggest challenges facing
your firm and others in website
development? Website development is
a fun, creative business to be in. The
challenge we face is staying on top of a
constantly changing business: upgrades
to search engines, development tools and
technology, new browsers, etc. But there
are many opportunities to stay current with
the changes. That’s the great thing about
working in the technology industry — even
though we’re all competing for business,

When you have a passion for accounting...

it shows!

There is a select group of individuals in this world who have a passion for
accounting. Yes, accounting. And that group happens to be the accountants at
Grant Thornton. Give Mike Gerner, Partner in Charge, a call at 608.286.6903 or
e-mail him at mike.gerner@gt.com. Call us today. Find out how it feels to work

with people who love what they do!

Grant Thornton &%

A passion for the business of accounting”

we're all helping each other out.

How does Argus Ventures stay
competitive? By hiring good people who
know how to effectively develop and
maintain websites, by managing our cash
flow to make sure we don’t have to pay
financing charges, and by building and
maintaining good relationships with the
clients we serve. It’s all about the people. &

GOT BEAT

Organization: Pacific
Cycle Inc.
Name: Chris Hornung,
Founder, CEO
Address: 4902
Hammersley Road
Phone: (608) 268-2468
Fax: (608) 268-8366
Website: www.pacific-cycle.com
Your organization’s current leaders:
Chris Hornung, Founder, CEO
Jeff Frehner, President, COO
Year established: 1977
Number of employees: 350+

Who is your customer? Pacific Cycle sells
recreation and leisure products worldwide
through a range of channels: international
distributors, mass-market retailers, sporting
goods chains, independent bicycle dealers
and independent motor sports dealers.
Pacific Cycle’s brands are well known
here and abroad, and include Schwinn,
Mongoose, GT, InSTEP and Schwinn
Motor Scooters. Pacific tops the industry
both in dollars generated, at twenty-five
percent, and units sold at thirty percent.
We supply forty-four percent of all bikes
sold through the mass merchant channel.

What’s something interesting people
probably don’t know about your
organization? We sell more bikes than Trek.
A lot more.

What achievements are you most proud of?
Starting the business with no money when I
was a student at UW-Madison and leading
it to a dominant industry position today.

What are your 2006 goals for Pacific
Cycle? Continue diversification of both
product assortment and customer base while
improving market share and profits from
core products.

What are the key issues affecting your
industry today? Recreational bike use is
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TO

COMMUNICATING
ACROSS
GENERATIONS

By Buck Rhyme, Senior Partner,
Onrganizational Skills Associates

Chances are good that you are working
with people who represent at least two, if not
three different generations. While it may be
easy to accept that each generation has
distinct attitudes, behaviors, expectations
and motivational traits, it is less easy to
understand how these differences contribute
to miscommunication and reduced
productivity in the workplace.

In fact, research suggests that seventy-five
percent of all workplace communication has
some level of misunderstanding associated
with it. Here are two examples that illustrate
my point. Traditionalists (1922-1945) and
Boomers (194 —1964) are likely to respond to
praise for a job well done with, “Thanks, but
[ was just doing my job.” On the other hand,
Xers (1965-1980) and Millenials
(1981-2000), are probably feeling a bit miffed
because you waited so long to acknowledge
their work. Xers and Millenials, are likely to
respond positively if you praise them publicly
with messages like, “You made a great first
impression with our new client, keep up the
good work.” Traditionalists and Boomers
may consider the feedback unnecessary or
even inappropriate.

‘OSA

GOT BEAT

trending down. Fortunately, we're well
diversified with our product lines and are
able to remain stable and profitable, never
dependent upon a single area of the business.

GMCC member since: 2006

Favorite GMCC benefit? Networking with
like-minded Madison community members. &

SEPTEMBER 2006

The following chart further illustrates how different generations view the workplace:

Millennials

Boomers Xers

Driven

Traditionalists

Work Ethic Dedicated

Balanced

One on one;
Style Write a memo

Communication

Touch tone phone; Cell phones; Call
Call me anytime  me only at work

Internet;
Picture phones

Feedback is given Sorrv to
Relationship to No news is once a year interrrryt but
Feedback good news. with lots of Q2 O
d . how am I doing?
ocumentation.

These profiles are not absolutes and certainly not meant to describe every member of a
particular generation. That said, considering the generational status of the people you are
working with can improve your communication effectiveness. Let’s say you need to motivate
someone to take on a new assignment. Your message would be very different depending the
age of the person you are recruiting. In each case your opening line might be:

Traditionalists Boomers Xers Millennials

Your experience is
an important asset
in order for the
team to succeed...

I value our
work and
I need you to...

Forget the rules,
do it your way ...

Above all, remember to listen first and ask one more question than you usually do if want
to become a better communicator and work more effectively with the difference generations
in your workplace. &

The subject of this article is an example of the interesting topics you'll be exposed to when you
mix networking with learning at Chamber programs like Issues Roundtable and Chamber Café.
For dates/details, visit Events & Programs at www.greatermadisonchamber.com.

Wisconsin
businesses
are reaching
new heights.

-

SJIIEIRs

Our training provides a skilled workforce that
can rise to any occasion. From Biotechnology
to Veterinary Technicians. Hire an MATC grad,
and you won‘t be sticking your neck out.

matcmadison.edu
(608) 246-6100

© 2006 Madison Area Technical College

Madison Area
Technical College

J
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AMBASSADORACTION

:

MEET THE GMCC AMBASSADORS

Melissa Badini

Print Adverfing
Consultant

Pat Barry
President

WISCONSIN, INC.

Dan Beeman
Owner/Principal
BEN & JERRY'S ICE
CREAM

Jim Blair
Managing Partner
ABERDEAN
CONSULTING, LLC

Tracy Buglass
Assistant Director
UNITED WAY OF
DANE COUNTY

[STHMUS PUBLISHING

SPECIALTY SERVICES OF

Kelly Dewey
Coordinator,
RelocationServices
STARK COMPANY
REALTORS

Neil Diffenbaugh
President

LIFE CONVERSIONS, INC.

David Fons

Personal Lines

Insurance Professional
LIBERTY MUTUAL GROUP

Paul Gradian

Sales & Markefing
Representative
WOODWARD
PRINTING SERVICES

Katherine Haubert
Lead Pastor
VINEYARD MADISON

Mark Johnson
Account Manager
TRANSCEND

Kim Jones
Sales Manager
RADISSON HOTEL

Alexandria Keller
ISPA Certified

Spa Manager
Marketing Director
REJUVENATION SPA

Chad W. Koplien

Gary Molz
Vice President

EZ OFFICE PRODUCTS

COMMUNICATOINS, INC.

Commercial Litigator
LEE, KILKELLY, PAULSON
& YOUNG LAW FIRM

Amy Ammon-Kennedy

Corporate and Individual
Gift Services &

Mary Kay Independant
Beauty Consultant
MARY KAY COSMETICS

Kevin Pachucki
Financial Planning
Specialist

SMITH BARNEY —
MADISON

Tammy Rozek
General Manager

EAST TOWNE MALL

Steve Schoenberger
General Manager
ENERGY PERFORMANCE
SPECIALISTS

Ron Skubal
Business Manager
GREAT GRAPHICS!
GREAT SIGNS!

Brian Soderling
IT Recruiter
STRATEGEM, INC.
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Kelly Starr-King
Partner/Vice President
of Operations

DRAKE & COMPANY OF
MADISON, INC.

Nathan A. Tiziani
Business Banking Officer
PARK BANK

aMatthew Tomlinson
Business Development
WIND RIVER FINANCIAL

Brian Unitan
Account Executive
ADAMS OUTDOOR
ADVERTISING

David Way
Principal

Electrical Engineer
DURRANT

Shirley Woodbeck
Receptionist
FIRST BUSINESS BANK

These are the people who volunteer
to bring their time, energy and savvy to
everything from ribbon cuttings, ground
breakings, open houses and other events
that support the success of your business.
We are indebted to them and their tireless

Jen Yakimicki Guimond
Regional Director

of Sales

THE NORTH

CENTRAL GROUP

Tara Wolf

Relocation Consultant
EC MOVING AND
STORAGE/ATLAS

VAN LINES

volunteer efforts on behalf of the Chamber
and our membership. Watch for their
smiling faces at our upcoming 54th
Annual Dinner ... they’ll be there,

mixing and mingling and lending

their spark. &

Thank yous

We thank Great Dane Pub & Brewing Co.
for hosting the August Ambassador meeting.

LANDS'  END

BUSINESE DUTFITTERS

The GMCC sends heartfelt thanks to Lands’
End Business Outfitters for its generous
sponsorship of the ambassador program.
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THE RIGHT HEALTH PLAN
7 GIVES YOU HEALTHIER
o IDEAS, TOO.

When your business discovers Physicians Plus, great
things happen. Productivity gets a lift. Stress levels go
down.Your bottom line gets stronger. And no wonder.
We're the health plan with the healthiest ideas and
tools. Like GO-TO™ — 24/7 online access to your
health plan information and exciting new features that
reduce paperwork. Need to get more work done!
Get the right plan. Visit us online or call 608-282-8900.

www.HealthyChoicesBigRewards.com

L -
Jp Physicians Plus
_I INSURANCE CORPORATION

HeartaY Choices.
Bic Rewards.

Physicians Plus Insurance Corporation, 22 East Mifflin Street, Suite 200, Madison,WI 53703
P+ 4924-0607




GREATER MADISON
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UPDATE

By Carol Hay, LGM13
project team coordinator
and director of call centers,
American Girl

Team projects
complement the LGM
curriculum. They require
additional hours of service, and that time
is spent researching community needs,
searching for community partners and
creating and implementing action plans.
This year, LGM alumni advisors lent support
and advice while monitoring progress.

One team endeavored to increase non-
partisan civic involvement, getting the
“average Joe” more engaged in local
government. They created and printed

LEADERS@WORK

"LEADERSHIP GREATER MADISON

PREPARING TOMORROW'S COMMUNITY LEADERS TODAY.”

TEAM PROJECTS ADD RUNGS TO THE
LEADERSHIP LADDER

brochures with information on local
government and commissions.

Another team worked with the Mental
Health Center of Dane County. They
found a sponsor to facilitate a MHC board
exercise. They also obtained pro bono
expertise to create a video, which they
provided along with a messaging guide,
to help MHC better convey their mission
to the community and potential funders.

One group worked to encourage physical
fitness among underprivileged youth.
Partnering with the YWCA, this team
provided a self-defense class by Kicks
Unlimited and a pizza lunch for the Girl
Neighborhood Power Program.

Another team adddressed youth financial
literacy, resulting in a sustainable website,

www.mmsd.org/free where students can find
a glossary of financial terms and links
to resources about debit and credit cards,
purchasing a car, saving and investing,
and securing funds for a college education.
Another team decided to strengthen the
Madison Storm Water ordinance by
drafting revisions to current legislation.
The last group explored the benefits and
issues of encouraging consumers to buy food
locally. They interviewed local producers
with varying perspectives on capacity,
output and supply chain ramifications.
Team project experiences expose LGM
members to real world topics, opportunities,
struggles and successes. Thanks to our
LGM13 Project Team Advisors: Chris
Dodge, Boardman Law Firm; Gregg
Knoche, American Family Insurance;
Jennifer Krueger, Murphy Desmond; Diane
Morgenthaler, American Girl; Rick Potter,
Alliant Energy; and Diane West, National
Guardian Life Insurance. ¢

NEW COLABORATION COUNCIL

Jennifer Alexander - President
Greater Madison Chamber
Ray Allen - Publisher

The Madison Times

Nino Amato - State Director
Wisconsin Fair Trade Coalition
Deb Archer - President
Greater Madison Convention
& Visitors Bureau

George Austin - President
Opverture Foundation

Bettsey Barhorst - President
MATC

LaMarr Billups - Board Member
Urban League of

Greater Madison

Dave Boyer - CEO

MCD, Inc.

Mark Bugher - Director
University Research Park, Inc.
Dan Carey - President
Edgewood College

Jim Cavanaugh - President
South Central Federation

of Labor

Joe Chase - Mayor

City of Sun Prairie

Dave Cieslewicz - Mayor
City of Madison

Tom Clauder - Mayor

City of Fitchburg

Mark Cullen - Chairman

J.P. Cullen & Sons

Jerry Derr - President

Dane County Towns Association
Londa Dewey - Market President
US Bank

Jan Eddy - Board Member
Phenomenelle Angels

Nancy Elsing - Exec. Director
Columbia County Economic
Development Corporation
Kathleen Falk - County Exec.
Dane County

Anya Firszt - General Manager
Willy Street Coop

Karna Hanna - Exec. Director
Sauk County Development Corp.
Dan Hartung - President
Hartung Brothers

Dennis Heling

Economic Development Director
Jefferson County Economic
Development Consort.

Leslie Ann Howard

Executive Director

United Way of Dane County
Julann Jatczak - Vice President
Wisconsin Women’s Business
Initiative Corporation

Tera Johnson - President

SBDS

Jennifer Leavitt-Moy

Executive Director

MAGNET

Phil Lewis - Professor Emeritus,
Regional Design

UW-Madison

David Locke - President & CEO
McFarland State Bank

Jeff Miller - President

Dane County Cities &

Villages Association

Peter Mufioz - Exec. Director
Centro Hispano

Don Nichols - Prof. Emeritus,
Economics and Public Affairs
UW-Madison

Aaron Olver - Exec. Assistant
WI Department of Commerce
James Otterstein

Economic Dev. Manager

Rock County Econ. Development
Agency

Rick Phelps - Sr. Vice President
M&I Bank

David Phillips

Economic Dev. Advocate
Verona Area Chamber

of Commerce

Terri Potter - President & CEO
Meriter Health Services

Art Rainwater - Superintendent
Madison Metropolitan

School District

Bill Reis - Superintendent

Middleton-Cross Plains

School District

Al Ripp - Manager Market Mgt.
TDS Telecom

Audrey Roberts - President
Mt. Horeb Area Chamber
Susan Schmitz - President
Downtown Madison, Inc.

Anna Schramke - Exec. Director
Green County Development Corp.
Pat Schramm - Exec. Director
Workforce Development Board
South Cental Wisconsin

Tom Still - President
Wisconsin Technology Council
John Taylor - Owner

JTaylor’s

Dante Viscarra - Publisher

La Comunidad

Dan Viste - Owner

The Old Feed Mill

Bob Walton - CEO- Retired
ABS

Jim Welsh

Executive Director

Natural Heritage Land Trust
Bill White - Partner

Michael Best & Friedrich

John Wiley - Chancellor
UW-Madison

Kathleen Woit - President
Madison Community Foundation
Gary Wolter

Chairman, President & CEO
Madison Gas & Electric
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economic DEVELOPMENT

teams and the Selection Committee for
their thorough, insightful and great work.

COLLABORATION sounding board for REDE to provide it with Furthermore, we would like to thank all

input in order to solve emerging regional continuing, as well as new, Collaboration
COU NC I I_ U PD ATE economic and quality of life issues. Council participants for their commitment
We would like to thank the to the Collaboration Council and to the
Collaboration Council implementation Capital Region. ¢

The Collaboration Council is a regional
economic development effort comprised of a
cross-section of leaders from the business,
government, education and non-profit
communities. The goal is to grow the region’s
economy in ways that preserve and enhance the
quality of life.

Collaboration Council Expands
to Represent the Capital Region
At its last meeting, the Collaboration
Council’s charge was clear: Make us even

more regional in our composition.

With thirty of the original participants
continuing on the Council, a separate
selection committee was convened to
broaden the regional representation.

The committee, chaired by Terri Potter,
Collaboration Council co-chair and
president & CEO of Meriter Health
Services, was charged with the task of ° °
selecting new participants from the private, W t h t

public, education and non-profit sectors. a C yo u r I n n ova Io n
One goal was to make the Collaboration °

Council even more regional in its f I

composition by adding leaders from S p rl n g rO m O u r p ace ®
Columbia, Dane, Green, Jefferson, Rock

and Sauk Counties. Searching for the perfect site for your

The updated Collaboration Council corporate headquarters or other business
(see list at left) is convening on August 31, idea? Think big. Think Innovation Springs—
2006. The meeting is an opportunity for the one place that offers everything you

the implementation teams to present their

need to grow your business.
new findings to each other and to the new

Collaboration Council. e 2 to 40-acre lots in economically sound
Another important aspect of the meeting Madison, WI area

is to discuss the launch of the Regional * Flexible options—buy, build, lease or partner

Economic Development Entity (REDE - ¢ 10 minutes to the Dane County Regional Airport

which is a placeholder name) in October or * Interstate access and visibility

e Central to major business centers:

November. The selection committee, which
’ Minneapolis, Milwaukee and Chicago

is meeting again at the end of September to
decide on the REDE board, is asking the new
Collaboration Council to submit suggestions
for potential candidates.

REDE’s three overarching goals will be *
to: grow target sectors by accelerativr‘;g the Q/ ]NNOVM ]ION
entrepreneurship, growth and retention of p SPRJ[NG S

key regional industry sectors that drive our

economyj; resolve key issues by being a At Conserwmcy Place
catalyst for addressing major quality of life

issues; and build a region through a regional Ca I I 6 0 8 - 8 3 3 _9044

culture, regional decision-making, and
awareness of regional assets, values, www.conservancyplace.com/business

challenges and opportunities. The new Marketed by Park Towne Realty, LLC
Collaboration Council will act as a
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INITIATIVES

PUBLIC

AN OVERVIEW OF
HEALTH CARE
INITIATIVES
CURRENTLY UNDER
CONSIDERATION IN
THE WISCONSIN
STATE LEGISLATURE

The increasing cost of health care is a
large concern for businesses throughout
the state of Wisconsin. In an attempt to
help find solutions, a bi-partisan
committee — the Select Committee on
Health Care Reform — has been created
to review recent statewide proposals and
possibly make recommendations.

In July, the committee heard testimony
on three proposed initiatives — all aimed at
providing quality care more efficiently. At
the heart of the discussion is the question
whether any of the plans will be cost-

MADISON MAGAZINE PRESENTS

THE MADISON
DATEBOOK

=% A Guide to Fundraising Events %

(R R1} 3
¢ A sl Ty

Now available online at
www.madisonmagazine.com

)\ Java Jive. Benefits the Rape Crisis Center.
“Madison's most relaxed fundraiser”
features coffee tasting and brunch
from local favorites. Guests are invited to
enjoy jazz performed by the Jan Wheaton
Duo, a raffle and silent auction.

High Noon Saloon

701 East Washington Ave.
Sunday, 9am-12:30pm

Tickets: $25, available in advance
and at the door. 608.251.5126
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INSIGHTSCONTINUED

effective or gain the support of elected
officials, health providers, and the public.

The three plans are:

1. Wisconsin Health Project — Assembly
Bill 1140. It is designed to mirror the types
of plans and choices available to state
employees. The plan’s supporters claim it
will help in four specific areas: improper
utilization of health care services, disease
management, prescription drug coverage
and cost/access. It creates a tier structure
which allows consumers to choose the level
of desired coverage and includes everyone
under age 65 who has resided in the state
for a minimum of six months. Medicare
and BadgerCare participants would
eventually be incorporated. It would be
funded by employers, contributing
premiums ranging between 2 and 12% of
payroll. Employees would be responsible
for paying deductible costs — $2,000 for
an adult; $500 per child; or a maximum
deductible of $3000 for a family. Health
savings accounts would be created to help
cover out-of-pocket expenses.

2. The Wisconsin Health Care Partnership
Plan — Senate Bill 698. It would require all
Wisconsin employers to provide health

insurance coverage to employees and their

dependents. Employers would pay a flat
rate for each employee, which would be
determined by a board created to oversee
the program. During the first year, the
employee would have various co-pays for
service and would pay $300 per individual
or $600 per family plan. This plan is not
designed to include unemployed persons.
The plan’s creators believe that people
will seek employment to receive

health insurance.

3. The Health Security Act — Senate

Bill 388. This plan would institute
universal coverage for all Wisconsin
residents. State government would
administer the program. All federal and
state monies currently spent on healthcare
would be used to help cover costs.
Employers would be assessed a payroll tax
equal to the amount the employer is
currently spending on employee
healthcare premiums.

All three initiatives are still being
refined. For more information, including
notes, handouts and copies of each plan
proposal, please visit the Government
Affairs section of the Greater Madison
Chamber of Commerce website at
www.greatermadisonchamber.com. &

SBAC REACHES OUT TO LOCAL BUSINESSES
IN THE GREATER MADISON AREA

Data To Be Used to Prioritize Initiatives, Segment Membership

As part of the Greater Madison
Chamber of Commerce’s regular
communications with its members, the
Economic Development Subcommittee
of the Small Business Advisory Council
(SBAC) recently fielded an online survey
to its membership. The main goals of this
survey were for the SBAC to better
understand what issues are most
important to small, local businesses
as well as to assess the awareness and
perceived value of numerous Chamber
programs and services.

Among the top ten issues of greatest
importance to small businesses: regional
economic development, local regulatory
issues, quality of life, and the rising cost
of health insurance and care.

Regularly soliciting input directly from
members is a hallmark of the GMCC. Jim
Garner, chair of the SBAC says, “Although
we are in touch with local business owners
every day because of the mission of the
Chamber, we always embrace an opportunity
to take a broader view on what matters most
to local businesses.

Jennifer Alexander, president, adds that
the survey’s value is not just the ranking

of the issues, but the ability to understand
segments within the membership. “We’re
bringing leading-edge membership
marketing techniques to the Chamber.
Data from this survey, along with other
member input, will be used to help us
identify membership groups or segments
based on their interests and needs.”
Watch for further updates from the
membership team in coming issues.

About the Survey

The survey link was e-mailed to GMCC
members with fifty or fewer employees
and posted on the SBAC website
(www.smallbusinessmadison.com).
Although it was sent to GMCC small
business members, large business members
and non-
members could
also participate
in the survey. In
total, the survey
had 461 partial
or complete SMALL BUSINESS
responses, a ADVISORY COUNCIL
response rate of o the GMCC and the Mayor of Madison
approx. 15%. &
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MAGNET
ANNOUNCES NEW
EXECUTIVE
DIRECTOR

MAGNET recently hired Jennifer
Leavitt-Moy as Executive Director of
the Madison area’s premiere young
profess-ional’s organization. She is a
longtime Madison resident and recently
finished her graduate studies at the
University of Wisconsin-Madison’s La
Follette School of Public Affairs, where
she earned her Masters of Public

Affairs (MPA).

MAG 7/ NET

During her studies, Jennifer made
Madison her professional home, working
for two years as MAGNET’s Coordinator
and serving on the Urban League of
Greater Madison’s Board of Directors,
the Dane County Board of Supervisor’s
Subcommittee on Economic Development,
the Collabora-tion Council’s Workforce
Development Internship Team and as the
President of her school’s student association.

“MAGNET has been an amazing asset to
the greater Madison community since its
inception in 2004,” says Jennifer, “I’ll look
forward to enhancing and augment-ing our
current programming to serve our region’s
next generation of leaders.” Further,
Jennifer believes that “Human capital
development is an integral, but often
overlooked part of economic development,
and I believe MAGNET’s focus and
programming provides the often
overlooked link to a sustainable and
energized economic development effort.”

She looks forward to ensuring that
MAGNET is a voice for human capital
development in the midst of economic
development discussions. Levitt-Moy
was recently named to the Collaboration
Council - a regional economic
development effort to grow the region’s
economy in ways that preserve and
enhance the quality of life.

Over the past two years MAGNET has
served the Greater Madison area’s next
generation of leaders by providing
programming in the areas of professional
development, social and cultural events,
community service and public policy.
Under Jennifer’s new leadership
MAGNET aims to begin offering
programming for entrepreneurs, increase
the cultural programming and enhance
membership through the development
of an ambassador program.

For more information about MAGNET
and its programming visit
www.madisonmagnet.org.
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Focusing on what YOU need
has madae TRICOR one of
Wisconsin's fastest growing
insurance providers, Far your
insurance, employes benafits,
rigk rmanagerment, clairms
managemant and safehy
SEricEs, wa ans your trusted
business partrer.

Contact your |local agent to
sea why more than 20,000
businesses and families place
their trust in TRICOR

Dmdd Fritzx
Bramicens ¢ CED

IT'S ALL
ABOUT YOU.

/A\TRICOR.._

INBURAMNCE & FiIMANDIAL SERYICES

QTI DIRECT IS YOUR
TALENT CONNECTION

QTI Direct has expanded its services and is
focusing on direct hire placement in these areas:
e Administrative Assistants
e Executive Assistants
e Customer Service
e Receptionists

e Accounting/Bookkeeping

The QTI Group/QTI Direct
702 East Washington Avenue
Madison, WI 53703
www.gtigroup.com

T H E

GH;UF’

QTI DIRECT, INC.
*

To learn more call Shari Minnameier, CTS or Laura Despins, CPC
at (608) 258-5535 Email: qtidirectsales.com
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NEWMEMBERLIST]

We are happy to list contact information for
new GMCC members. Members are also listed
on our website under “Member Directory.”

Armiak Consulting Services

PO Box 628314

Middleton W1 53562

(313) 617-6552 | Fax: (608) 848-5892

Consultants - Business

Atherton Place

1661 Deming Way, Suite 150
Middleton WI 53562

(608) 836-4001 / Fax: (608) 836-7001

www.athertonplace.com
Furniture Dealers - Retail

Babies “R” Us

2161 Zeier Road

Madison WI 53704

(608) 234-6936 | Fax: (608) 234-6851
www.babiesrus.com

Clothing - Retail

Benjamin Moore

5906 Odana Road

Madison W1 53719

(608) 288-9371 / Fax: (608) 288-9378
www.mcgovernandsons.com

Paint - Whise & Mfrs

Bowers Family Chiropractic

509 Cottage Grove Road

responsibl@conomy

Carl, Betty, m Bob’s Copy Shop

MGE’s Shared Savings Program helped Bob’s Copy Shop make a
smart switch from dark to light. The program provided the financing
and planning for replacing older lights with high-efficiency
fluorescent lighting. The change should save $750 a year and
meets their original desire for a brighter store. To see the multiple
ways Shared Savings can work for you, call our Business Helpline
(608-252-7007) or visit mge.com.

macée.

your community energy company

J/

Madison W1 53716

(608) 442-9909 / Fax: (608) 442-9910
www.bowersfamilychiropractic.com
Chiropractors

Business Edge Resources, LLC
5737 Meadowood Drive
Madison W1 53711

(608) 225-2550
www.bizedgeresources.com
Consultants - Business

Creative Services Group
2795 Crinkle Root Drive
Fitchburg WI 53711
(608) 270-0478
Marketing Consultants

DC TeleSystems, LLC

6401 Odana Road

Madison W1 53719

(608) 271-7707 / Fax: (608) 442-8389
www.dctelesystems.com
Telecommunications - Equipment/Systems

Douglas Art and Frame

3238 University Avenue

Madison W1 53705

(608) 441-9948 [ Fax: (608) 441-9947

Picture Framing

Flat Top Grill

534 N Midvale Boulevard

Madison WI 53705

(708) 383-2240 / Fax: (708) 383-2093
www.flattopgrill.com

Restaurants

Flexo Solutions

1108 Stephenson Lane, Suite 114
Waunakee WI 53597

(608) 354-1313 / Fax: (608) 850-3854

Window Coverings

Gadom Custom Homes LLC

6805 Yellowwood Lane

DeForest WI 53532

(608) 209-2515 / Fax: (608) 834-9693
Contractors - Design/Build

Global Medical Alliance, LLC
7600 Terrace Avenue, Suite 104
Middleton WI 53562

(608) 836-3596
www.globalmedalliance.com
Health Care Consulting

Hahn Roofing Inc.

2620 Hamilton Street, Unit 3
Manitowoc WI 54220

(608) 251-7833 [ Fax: (920) 683-1710
www.hahnroofing.com

Contractors - Roofing

Healthwise

1100 Cardigan Bay
Waunakee W1 53597
(608) 850-3427
kensalli.xocai@yahoo.com
www.xocaiglobal.com

Chocolates - Retail/Whlse

Madison Apartments, The
5440 Congress Avenue Madison W1 53718
(608) 245-9800 / Fax: (608) 245-9405
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www.madisonapts.com
Apartments

Madison Cat Clinic, Inc.

601 N Sherman Avenue

Madison WI 53704

(608) 249-2822 | Fax: (608) 249-2775

Veterinarians ¥

e GEEEN
Marge’s Amoco { NEHAN? ] M UNTAIN
735 E Washington Avenue -—# AT

Madison W1 53703

(608) 444-4470 [ Fax: (608) 825-7481

Convenience Stores | o
S

MGI Consulting

4714 Regent Street, Suite 86B
Madison W1 53705

(608) 347-1230 / Fax: (866) 683-1473
www.mygiftincentive.com
Advertising - Gift Cards

Natt Spil

211 King Street

Madison WI 53703

(608) 258-8787 [ Fax: (608) 258-1340
Night Clubs

Nerites Corporation

525 Science Drive, Suite 215
Madison W1 53711

(608) 443-2440 [ Fax: (608) 443-2444
www.nerites.com

Biotechnology

port great causes, one cup at a time

Ca SERVICE today for a FREE TRIAL in your office: (800) 465-2088

Pacific Cycle

4902 Hammersley Road,

Madison WI 53711

(608) 268-2468 | Fax: (608) 268-8955
www.pacific-cycle.com

Bicycles - Mfrs.

Restaurant Magnus

120 E Wilson Street

Madison W1 53703

(608) 258-8787 / Fax: (608) 258-1340
www.restaurantmagnus.com
Restaurants

TKO Boutique Salon
5910 Monona Drive
Madison W1 53716 . . .
(608) 213-8261 A reminder about insurance companies.

Beauty Salons A chip-off-the-old-block reminder.

Transcend Communications
2820 Walton Commons West, Suite 125
Madison WI 53718

(608) 661-7778 | Fax: (608) 268-1512 As an American Family pOIicyhOIder, you’re part owner of
%"‘{Wﬂanscef}d“;cnﬁ a strong mutual insurance company protecting families like yours for
elecommunications
Vision Mortgage Group more than 75 years. And as your insurance needs change over the
6409 Odana Road,Suite A generations of your life, your American Family agent will always be
Madison W1 53719 . . . . .
(608) 441-9452 | Fax: (608) 441-9471 there—ijust like family. Let us help you check insurance off your list,
www.visionloan.com and off your mind.

Mortgage Bankers

Warren Heating, A/C & Electric N

1741' Commercial Avenue :r:rée;s?ugzi?ii;yrigﬂsutual Insurance Company AMERICAN FAM I LY
MadlSOI‘l WI 53704 Home Office — Madison, WI 53783 m ®
(608) 256-2391 / Fax: (608) 256-0477 www.amfam.com

www.warrenheating.com ©2005 001516 — 2/05 All your protection under one roof ®

Contractors - Heating,
Ventilating & Air Condition
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UPCOMING AREA

CONVENTIONS & EVENTS

The Greater Madison Convention & Visitors Bureau is pleased to welcome these great
conventions, tradeshows and events to the area in September. [EA = Expected Attendance]

September 5-8 National Center for Bicycling & Walking, Monona Terrace®, EA: 700

September 5-11 Ford Ironman Wisconsin, Monona Terrace®, EA: 30,000

September 8-11 Women’s Badger Golf Invitational, University Ridge, EA: 100

September 8-9 UW Pediatric Ophthalmology Symposium, Hilton Madison Monona
Terrace, EA: 60

September 9-12 WI Assn. of Mutual Insurance Companies Convention 2006, Marriott
Madison West, EA: 550

September 9-10 Arabian Futurity Festival, Arena, Alliant Energy Center, EA: 1,200

September 14-16 Quilt Expo, Exhibition Hall, Alliant Energy Center, EA: 10,000

September 16-17 MAYSA Reddan Toe Bash Invitational, Reddan Soccer Complex,
EA: 750

September 16-21 Epic Systems Corp Users Group Meeting, Exhibition Hall, Alliant
Energy Center & Monona Terrace,
EA: 3,000

September 20-24 W1 Saddlebred Futurity Horse Show, Veterans Memorial Coliseum,
Alliant Energy Center, EA: 6,000

September 21-24 USGS Water Services Division Reunion, Madison Concourse Hotel,
EA: 200

September 21-24 WI Optometric Assn. Annual Fall Convention, Marriott Madison
West, EA: 400

September 22-24 Art Glass & Bead Retreat, Exhibition Hall, Alliant Energy Center,
EA: 800

September 24-27 W1 Realtors Assn. Annual Convention, Marriott Madison West, EA: 1,000
September 24-27 Center for Problem Oriented Policing, Monona Terrace®,
EA: 500

September 28-Oct Bouchercon 2006: A Prairie Plot, Madison Concourse Hotel, EA: 1,200

Driving the Commercial Connection + Over 1,000 Commercial Properties
for Sale or Lease From Over 450
Local Real Estate Agents
+ Buildings, Land and Businesses
property + Photos, Floor Plans, Site Plans
and More

« Absolutely no cost to search!

Sign up to receive your free weekly New-Listing Email!

Visit www.PropertyDrive.com today!

GREATER MADISON
CHAMBER OF COMMERCE

BUSINESS BEAT

C/O MADISON MAGAZINE
7025 RAYMOND ROAD
MADISON, W1 53719

CHANGE SERVICE REQUESTED

cmccCALENDAR

SEPTEMBER

Wed. September 6, GMCC 12@12
12:00-1:00 p.m.

GMCC Board Room

Topic: The Ins and Outs of HRAs

and HSAs

Tues. Sept. 19, GMCC Issues
Roundtable 4-6:30 p.m.
Location/Host: Upper lowa University,
4601 Hammersley Road, Madison
Topic: Human Resources

Contact: Amy Torgeson at 443-1954 or
atorgeson@greatermadisonchamber.com

Thurs. Sept. 21 ABRA Auto Body &
Glass - Grand Opening & Ribbon
Cutting 6 p.m.

Location: 3602 High Crossing Blvd., Madison
Contact: Cathy Black at 332-1075 or
cblack@abraauto.com

OCTOBER
Tues. Oct. 3 GMCC 54th Annual
Dinner Evening 5-9 p.m.
Location: Monona Terrace Convention
Center, 1 John Nolen Drive, Madison
Contact: Amy Torgeson at 443-1954 or
atorgeson@greatermadisonchamber.com
Wed. October 4, GMCC 12@12
12:00-1:00 p.m.
GMCC Board Room
Topic: Public Relations for the Small Business

Thurs. Oct. 19 Business Card
Exchange 4:30-6:30 p.m.
Host: Rocky Rococo’s East

Mon. Oct. 30 CEO Forum 8-9 a.m.
Host: The Madison Club, 5 East Wilson St.
Speaker: Terri Potter

G R E A T E R
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